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Welcome to the Phase 3! 
 
You worked very hard to make it up to here so for that: 
CONGRATS! 
 
Only a few people will make it up to here and I know for sure that 
if you’ve been following since the start you have a couple of 
winning niche right now. 
 
You have identified the greatest demographic in phase 1 
 
You have perfected your ad and build your custom audience in 
phase 2 
 
You have monitor your ROI in phase 2 and you noted a 
continuous decrease of your ROI 
 
Now it’s time to hammer your custom audience and put them in 
the pressure cooker. 
 
I like to coordinate this phase with a teespring campaign that has 
4-5 days left. 
 
I gives me the time to create a crescendo of pressure up to the 
last day… last 3,2,1 hour. 
 
  
 
 
 



In Phase 3 you will still use CTW but this time instead of using 
interests you will use your custom audience. 
 
You will do what we call a retargeting ad campaign. 
 
In other word you will market your shirt only to the people who 
already saw your teespring campaign. 
 
Those are the one who will make you the most money! 
 
Usually, at this stage your retargeting lists should look like this. 
 

 
 
 



Ideally and usually at this point in the game it will be bigger than 
1000 people for sure. 
 
The bigger the list, the bigger the number of your payout will be! 
 
Ok so let me explain how I play my cards in Phase 3 
 
Until the final 2 days, I will show them different shirt color and 
styles. 
 
Even if they will see an obscene amount of ads in the last days, 
don’t make the error of showing them the same ad again and 
again. 
 
Always have a reason to advertise to them. 
 
I.E. In Phase 2 you used the black Unisex Shirt image on your ad 
so now you will change that for the blue one and change to ad 
copy for “You Liked The Black One But, Have You Seen The Blue 
One? 
 
This copy works great because it act as a reminder.  
 
They saw this black shirt and you know they liked it because they 
are on your retargeting list right? 
 
But you don’t know why they didn’t buy so why not try another 
color. 
 
Have you seen the blue one? 
 
They see the new ad with the blue shirt, Of course you’ve 
tweaked the ad so when they click to see the teespring campaign 
the blue shirt will be presented to them first. 
 
Now you can do this for any colors, you can do this for styles also 
 



Something like this: “You liked the long sleeve shirt but have you 
seen the Hoodie? 
 
You have another reason to advertise to them and it becomes 
another reason to click your ad and see your teespring campaign. 
 
They might not want it right now and it’s ok. 
 
Maybe they did not want to buy a shirt or a hoodie that day but 
maybe they will buy the long sleeve tomorrow so try to show 
them as many ads as possible. 
 
Before getting further let me show you how to setup everything 
step-by-step. 
 
Go to your facebook ad manager and click on Power Editor 
 

 
 
Under the campaign tab click the green + button 
 



 
 
For your retargeting campaign enter your niche/concept name 
and type retargeting. 
 

 
 
 
Leave it to auction and click to website 
 
Click on Create 
 
In the campaign tab make sure that the campaign you’ve just 
created is highlighted and then go to the Ad Set tab and click on 
the green + button 
 



 
 
Name your Ad Set Custom Audience and select your campaign 
from the drop down list 
 

 
 
 
For the budget start with $10 then scale it up slowly like you did 
for Phase 2 
 
Now this is different from phase 2. 
 
You will put an end date on this ad campaign. 



Why I do that? 
 
Simply because we know that this campaign will end in X days 
and we want facebook to know so instead of calculating the reach 
of our custom audience only with my daily budget I’m telling 
facebook to maximize the reach of my custom audience before 
the end date with my daily budget. 
 
In the end does it makes a real difference? YES! Use it! 
 
Select your ending date 
 

 
 
 



Time to edit the audience: 
 

 
 

 
 
 
In the custom audience window make sure that it is set to 
INCLUDE 
 
Select your custom audience you want to target. 
 
I should have the nice/concept naming convention if you’ve been 
following me step-by-step. 
 
Now for the other usual setting you are leaving then AS IS 
 



 
 
Your custom audience is already the cream of the crop so you 
don’t need to play with demographic you want to target your 
custom audience at large. 
 
 



Now click on save 
 
For the placement choose both mobile and desktop. 
 
You want to reach them everywhere they look! 
 

 
 
 
Now make sure your ad set is highlighted and click the ADS tab 
and click on the green + again 
 

 
 
 
 
 
 
 



On the next window, select your campaign name, your ad set 
name and for your ad name I enter the concept I will use. 
 
In this case I usually begins with “Have you Seen the 
(color/Style)” So I named it Have You Seen 
 

 
 
When you’re done click on create. 
 
 
 
 
 



Here’s the full set-up to show them a shirt with another color 
then the one teespring shows by default. 
 
Let’s pretend we want to show the blue shirt. 
 
Go to the corresponding teespring campaign 
 
Choose the color you want teespring to display. 
 

 
 
 
 
Click on navy (blue) 
 
then go to the top of your browser in the URL bar and copy the 
link. 
 

 
 



then paste the link into the website url window in your power 
editor. 
 

 
 
That’s it! 
 
When people will click on your ad they will be redirected to this 
link which corresponds to the blue shirt. 
 
Now setup you ad copy 
 



 
 
 
Create another 1200X627 image ad with your best selling border 
and background from Phase 2 and put the blue shirt instead. 
 
Upload the image to power editor 
 
Leave the NO Button option there. 
 
In the optional url tags. 
 



What I do is use the key PH3 for Phase 3 this way I can see in a 
blink of an eye which one is which. 
 
If you use the same key as phase 2 it will be more difficult to sort 
them out and you don’t want to lose time here. 
 
The quicker you get to your info the best. 
 
PH3=Blue (for the color of the shirt) 
 
PH3=BlueUnxShirt (For color and style) 
 
What would it look like for a red hoodie? 
 
PH3=RedHoodie 
 
Simple as that. 
 
So for our blue shirt I would put PH3=BLUEUNXshirt 
 

 
Then choose your corresponding niche/concept conversion pixel 
 
Then upload the changes to facebook 
 



 
 
 
You’re done 
 
Do the same thing for every niche you were running in phase 2. 
 
Monitor Your ROI closely. 
 
Change your ad everyday. So 24 hours after this one as been 
running, create another image ad with another color and/or style, 
modify the ad copy and don’t forget to modify the URL variable 
also! 
 
When you got to the point where there’s 2 days left or less now 
you will start to use even more pressure. 
 
LAST 48 Hours! Get yours now! 
Almost sold out! 
You will miss out! 
Will never be printed again Guaranteed! 
 
You can even play with the image ad. 
 
Here’s an example: 
 



 
 
 
See what I’ve done here I used the teespring countdown as a 
screenshot so they see that there’s not much time left to buy and 
they should do it now. 
 
People will click your ad just to see if it’s true and they will see 
that the time is even LESS than the one shown on the screenshot 
so it gives them even LESS time to make their purchase…  
 
I really like to use this kind of ad up to this point every single 
time I hit refresh my sales goes up and up and up and now you 
can experience the same thing. 
 
Try it, you’ll see its addictive! 
 
Like I said in the main manual, when your campaign is over, if 
your ROI was still through the roof you can restart a quick 3 day 
campaign and push your baby until you got to the breakeven 
point then you’re done with your whole campaign. 
 
 
 



 
 
It’s time to cash out and tell teespring it’s time to send you the 
final pay check. 
 
At this point if you’ve been following my advices from the start 
you should have another concept in hand ready to takeoff. 
 
Like I said, keep yourself organised and always be aware of new 
concept. 
 
Choose your next concept, select the niches and get everything in 
gear for your next campaign. 
 
Does it mean that you couldn’t reuse the “The Legend” concept? 
 
Of course not, you can go back to your niche list and select the 
next 20 jobs on the list right away and start all over again using 
the same shirt with a set of new niches. 
 
This is my whole business explained to you. 
 
This is what I do and as you seen this is why I’m always winning 
at selling t-shirts. 
 
I use proven to work concepts, spread over multiple niches at the 
same time. 
 
I keep the niche who wins and scale them up to Phase 3 and I 
cash out. 
 
Sometimes number are astronomic sometimes number are ok but 
I never fail. I always win. I ALWAYS make money in the end. 
 
Even if I lose money with the losing niches I will recoup my losses 
as I push the winners up to Phase 3. 
 



Want to become a tipping machine? You want to stop failing and 
get huge payouts? 
 
Just follow every step I shown you in this WSO and you’ll do just 
that! 
 
So I think it conclude our Journey together. 
 
I hope you really liked this wso and I my best reward would be to 
see you succeed. 
 
If you need any help at any point in time just hit me with an 
email and I will put you back on track. 
 
If you think I have overlook important point that you’d like me to 
explain, just let me know and I will update the whole course and 
send an email Update to everyone. 
 
If you feel like you should get the 1 on 1 Live Skype Chat 
Coaching you can get it here:  
 
www.reachonemedia.com/skypecoaching 
 
 
Like I said, very limited number of seats available so I can 
concentrate on each student and make sure I can be 100% 
available for them as they need me. 
 
My 1 on 1 Live Skype Chat Coaching is priced at $997 it maybe 
looks like a high ticket coaching but it’s not. 
 
The coaching is for continuous 30 days so it will cover the whole 
duration of your first campaign. 
 
The daily cost of having the 1 on 1 Live Skype Chat Coaching and 
having me on your side making sure you’re on the right track is 
just $33. Yes $33! 
 

http://www.reachonemedia.com/skypecoaching


Less than minimum wage for me!! 
 
Can you really afford to miss this opportunity? 
 
Sell 2 hoodies @ $20 profit each day and you cover the whole 
daily cost of this coaching. 
 
 
 
Here’s what Erick had to say about my coaching… 
 
 
"..I was able to hop on Skype two minutes after download and going over 
the materials and instantly connect and have a one on one chat with Joel. He 
was able to communicate with me in a very matter of fact manner about the 
product no hesitation for information and idea exchange at all.  

Matter of fact he shared more ways to get money from the technique! 
 
I have paid for coaching and haven't got that type of response time. If his 
energy behind putting out the information is any indication, this thing is 
pulling in buckets for him and I'm all in ..." 

Erick Griffin 
 
Click Here to Get Your Coaching Now! 
 
Talk Soon! 
 
J 
 
 
 
 
 
 
 
 
 
 


