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sold, given, reproduced, stored in a retrieval system, or
transmitted by any other means: electronic, mechanical,
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written permission of the copyright holders.

DISCLAIMER/LEGAL NOTICES: This book is supplied
for information purposes only and, as experienced in this
subject matter as the contributors are, the material
herein does not constitute professional advice.

The information presented herein represents the view of
the contributors as of the date of publication.

Because of the rate with which conditions change, the
contributors reserve the right to alter and update their
opinion based on the new conditions.
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matter covered. It is sold with the understanding that the
publisher and the contributors are not engaged in
rendering legal, accounting, or other professional advice.

If legal advice or other professional assistance is
required, the services of a competent professional

should be sought. The reader is advised to consult with
an appropriately qualified professional before making any
business decision.

The contributors do not accept any responsibility for any
liabilities resulting from the business decisions made by
purchasers of this book. Any perceived slights of specific
people or organizations are unintentional.



EARNINGS DISCLAIMER: Actual results will vary with
the use of this product. No express or implied
guarantees of income are made when purchasing this
book. This book is for informational purpose only.

Welcome back! ©

Like I said in the end of module 6, whenever you feel the need to
make sure you still on track, just send me an email OR if you
invest in the 1 on 1 Private Skype Chat Coaching just type in your
message in skype.

Ok let’s do this!

PHASE 2 — Click To Website (CTW)
First, if you don’t have GIMP yet, get it now. It's FREE

http://www.gimp.org/downloads/

If you are a member of adfactory or any other facebook ad
generator and you feel comfortable with it.

No problem with me.

Just follow anyways and apply what I’'m teaching in your ad
generator.

| use gimp because first, | love to keep my money and second it’s
so easy and fast that | don’t need any ad generator.

So maybe after reading this | will also save you a monthly fee!


http://www.gimp.org/downloads/

Open your GIMP and click on File

@ GMU Image Manipulation Program " . =" [=] I 28

File Edit =elect Miew Image Layer Colours Tools  Filters  Wideo  MWindowes

Click New... then modify the image size to 1200X627
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Template: -
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o |

1200 = 627 pixels
m T2 ppi, RSB colour

+ Advanced Options

| Help | | Reset | [ (] | | Cancel

Ok now that we have the correct size for our facebook ad we will
begin by creating the border of the ad.



Make your audience eye “bleed” sort of speak.

Theirs is so much going on already on their timeline that you
want to really stand out from the rest.

Here’s how | create my borders.

From the GIMP toolbox pane select the Bucket Fill Tool

Toolbox @

Riwrkat Fill (=l

Now in thee GIMP toolbox pane click on the color selector.



4 Change Foreground Calour
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Then click anywhere into you image
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Then go back to the GIMP toolbox pane and select the Rectangle
Select Tool



Toolbaox @
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Go back to you image and select a rectangle almost the same
size of your image but just a little bit smaller then click delete.

This will make the inner rectangle go white and leave a border.

Like this:
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Double click in the green zone

Then go back to the GIMP toolbox pane and select the bucket fill
tool again.

Still in the gimp toolbox pane select the background color you
want.

And then go back to your image and click in the white zone.

Should look like this:
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Ugly? Sure is!

Remember the goal here is to capture the attention. Make your
ad stand out!!

Ok now open the niche folder. Remember the shirt image we
were using in the phase 17?

We are going to use it here too!

Open the folder and drag/drop the shirt image into your gimp ad
image.



! layers) 1200x627 — GIMP

ew' Image Layer Colours Tools  Filkers “ideo MWindows Help

1S
THE MAN
THE MYTH
THE LEGEND

In the gimp toolbox pane select the scale tool
Click on your shirt.
Make sure to click the “chain” so the image keeps the same ratio.

Then click on your shirt and hold and drag to the right slowly you
will see your image grow in size.

You want to get a bigger and better view of what’s on the shirt.
It doesn’t matter if your shirt goes over the edge of your ad...

When scaling, you will need to center your shirt image again.



You can release your click and check for the + sign in the middle
of your shirt.

Click on it and hold then you will be able to center your shirt and
scale it again if you feel that it still too small.

When you’re happy with it click on the scale button

This is what it should look like at the end.

IS

THE MAN
THE MYTH
THE LEGEND

Don’t like the white around your shirt? Me neither.
Here’s the quick fix to that.

Now go back to the gimp toolbox pane again and select the Fuzzy
Select tool. Also called “The Magic Wand”



Go back to your ad image and click inside the white zone around
your shirt.

You will see the contour blink then click on delete.

It will make the white disappear by magic!
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Now you can click on file/save as/ and save your ad in your niche
folder with a name like this CTW_GY.png

In phase 2 we also are going to test border colors and
background colors so you will have to do this process again.

Naming your creative by the color of the border (G=Green) and
the color of your background (Y=Yellow) will make everything
much easier for you later.

Create the ad for every niche you want to push into phase 2.

You can also create many color variation if you want but
personally, | prefer to wait until I'm finished testing the ad copy.



This is itl!

In theory if you've been following me so far you should have a
shirt and 2 other style.

While testing to get the best ad you will also need to split test
with other styles.

Shirt & hoodie, shirt & long sleeve, hoodie only, 3 styles together,
etc...

Remember that phase 2 is dedicated to find the best ad image
and copy for crushing it in phase 3.

Make sure you really do your homework here!

If you plan on being lazy here and just put an ad on facebook,
get a little bit of a custom audience (100 clicks to website) and
then push it in phase 3 right away just to see if this will work like
| say it will, you're doing a mistake.

Same mistake | did.
If you plan to do this right now, it’s because you’re planning to
push a campaign to phase 2 with a breakeven ROI or even with a

loss.

You’re a little bit nervous and you want to test the water first isn’t
it?

If this is your case, please shoot me an email asap and give me
as much detail as possible so we make sure to put you back on
track ok?

Ok, let’'s move on with the CTW ad creation process.



Go to your facebook ad manager and click on power editor.
Yes the power editor.
Why?

Mainly for the fact that | can put a lot more stuff in the ad copy
than the usual ad manager let me do.

The number of allowed characters in PE gives us an advantage so
why not use it ©

Ok click on power editor.

|2 Reports

;I& Audience Insights
Settings

1 Billing

%55} Conversion Tracking
i Power Editor

7] Account Histary

L Audiences

If you got this error message:

_"""'--\.5 Unsupported Browser

{
LT

Use Power Editor in the Google Chrome Web Browser

You'e tried to access Power En:hfnr, one of Facenook's advertising toals. Currently, Power Editar anly warks
supported

Download Google Chrome, or learn more about Fower Editor in the Help Center.
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You’'ll need to download or open PE with Google Chrome

https://www.qgoogle.com/chrome/browser/desktop/index.html

When you open power editor it will prompt you to download all
the content of your current facebook ad manager...

Check the box and click download

Download Facebook Ad Accounts

LG Taailip=® Pages M™ore Options

all active campaigns will be downloaded, Also download campaigns modified:

All campaigns from the start of time {(most data) -

Accounts (1) Total selected O

H J46156L

Download JE#=Tylsz

You will then see the download page...


https://www.google.com/chrome/browser/desktop/index.html

Downloading

Accounts: w1
ad Images: w0
Ad sets: 0
Ads: 0
Campaigns: 0
Connection Chjects: 33
Custom Audiences: 41
Labels: w0
Pages: 48
Rate Cards: 161
Saved Target Group: 2
Timezone Offsets: wF BT
Downloading: rakecards

Let it do its thing.

Once finished it will look like this:
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— FILTER BY CAMPAIGN I S| W = ®

¥ Recently Changed (2) Status Campaign Hame Delivery
b Mot Uploaded {03 ;
We AreWelders - Post Engagement - Igacﬂvg ot
B Active (0) ampalgn L
PR e s e E——— Olnadlvg !
b Scheduled {0y i Campaign iz Off
B Faused (158)
B Completed (0)
B AI1EE)

+ FILTER, By AD EET



You may have more or less stuff in the campaign panel but
remember that every change that you made here will be
replicated in your ad manager page.

In other words, if you delete something here, when you will

upload your new stuff it will also delete it in your facebook ad
manager.

If you do something wrong don’t panic, just click on the revert
button.

It will undo your last action.

Ad Sels

&

Status Campaign Hame

We AreWelders - Post Engagement

Ok make sure you’re on the campaign tab and click the GREEN +



Campaigns Ad Sets

Bl - o 0 @ e

Status Campaign Hame

We AreVWelders - Post Engagement

You will see this window:

Create Campaign

ENTER MAME, BEUYIMG TYFE AND OBJECTIVE OF Y OUR MEW CAMPAIGH

Mame WELDER_LEGEMD - Phase 1 C'I"M
Buying Type Auction &
Ohjective k- Clicks to Wehsite

Enter the name of the campaign NICHE_CONCEPT Phase 2 CTW

It’s important to enter phase 2 in the name because you will also

use CTW in phase 3.



Buying type; leave it to auction. This will tell facebook that you
want them to optimize the traffic to get clicks to your teespring
campaign.

Of course leave the click to website option since this is what we
want.

Ok now select the AD SET tab and then click the big green +

L Campaigns w Ad Sets

% Q2

Status Ad Set Hame Delivery

In the USE EXISTING window type the name of the campaign
you’ve just created.

In the name ad set window, type the name of the facebook
interest which brought you the most sales in phase 1.



Create Ad Set

CHOOSE A FAalGH FOR THIS AD

* Llze Existing WELDER_LEGEMD - Phase 2 CTW

Create Bew

MAME MNEW AII.%ET

Marme Ad Set Welder ceniﬂcatinrﬂ

Click on create

Now in the bottom of the page this is where you will define who
your best buyer is for the interests.

First you will need to enter your budget.
Since this is the first ad we will test we will leave it at $10/day if

you only get 1 interest to work with (would be surprising) you can
even go with $20 to start with.



+ (| @) Wilder certification © Mew WELDER_LEGEND - Ph..  CA Any Al 0141 20201

Creating Ad Set Welder certification «#
Objective ) aO

BUDGET & SCHEDULE

Potential Audience

Pokential Reach: 19,200,000 people
Budget | Perday ~ | §10.00 USD

Schedule Start  1/12/2015  [&  9:58 AM
Ameticallos_Angeles

Schedule End * Don't schedule end date, run as ongoing

End run on:

Ad Scheduling €& Run ads all the time
More Options

Next you will really get into defining your best money making
audience with all the demographics you’ve got from phase 1.

AUDIENCE

Age: 18-85+
Location - Living In:  Canada

Edit Audience < s

On the next windows:



Edit Audience

Saved Target
Group 6

Custom
Audiences 6

Create Mew Customn Audience...

Locations © Irited States

. &ll United States
——

!

Age @™ s~ - a5~

Gender & All m Women

More Demlgraphics -

Connections @ = Al

Advanced connection targeting

Languages ©

Interests @  Additional Entries

Lo & welder certification

If not by default, enter united states.

Browse

Potential Audience
Potential Reach: 28,000 people

Targeting Details
Location:
United States

Interests:
Welder cerification

Age:
34- 45

Gender:
Male

Placements:
on Mews Feed and right column an de
camputers, Makile Feed and Third-pa

For the interest “Welder Certification” | have determined that my
best buyers were in the 34-45 age range so | set the age range

accordingly.

Most of my buyers for that interest were men. So | selected men.

The interest was Welder certification. So of course | entered that

interest in the interests box.

If you take a look at your top right you will see that my potential

audience is 28,000 people so far.

This is a great audience given that this 28,000 people are my

cream of the crop!



Now scroll down the page a little bit, you will now want to select
the best placement.

For this interest it has been determine that all the buyers were
coming from their mobile.

So remove everything except the mobile placement.

PLACEMENT

H Mobile Mews Feed o g
All mohile devices - Q_

Only when connected bo Wi-Fi

OPTIMIZATION & PRICIHG

Optimize For § @ Clicks to Website =

Pricing § * Get the most website clicks at the best price
You il be charged for impressions

Set the amount a click to your website is worth to you €



Optimization & pricing leave the setup as is.
We’re now done for the ad set setup.
Let’s do the ad now.

Click on the AD tab and click the green +

.J/ Campaigns Ad Sets Ads
@ oW % 7

You’'ll get this window:



Create Ad

CHOOSE A CAMPAIGH FOR THIS AD

N\

= llze ExfSling VWELDER_LEGERD - Fhase 2 CTwY

Create Mew

CHOOSE AN AD SET FOR THIS AD

= llze Exieﬁ Welder certification

Create Mew

MAME NEW AD

\

Marne Ad CTW_ G|

Select the campaign name, then select the ad set which is the
name of the interest we are targeting.

Next create a name for this ad so you can use the name of your
ad image you created earlier.

CTW_GY

Click on create



Then this is how | setup the ad...

Facebook Page

Choose & Facebook Page bo reprasent vour business in Mews Feed. Yaur ad will link ta waur Are You A Welder? Then This Is Forvoul
site, but it will show as coming from wour Facebook Page. ¥ — =

Hide Pages connected to business accounts @

' We Are Welders é-—_" ,

or Turn Off News Feed Ads

* Create new or edit Use existing post

2 WANT ONE? CLICK HERE!
Limited availability, getyvours today.
Website URL po

hitpiteespring. com/LGNDENG

Text 1 Like B Comment 4 Share

Areou AWelder? Then This Is ForYou!

Link Description {Mews Feed Only) €

Limited availability, get vours today.

Headline €

WANT OME? CLICK HERE!

#1 | select the niche fanpage we have created in the beginning.
#2 |1 enter my teespring campaign url OR my pretty link.

#3 | create a first draft of what a winning ad copy could be.
Doesn’t have to be perfect but this is the one | usually use.

Then...



Display Link &

Enter the link a8 yau é,_. to see itinyourad.. |
Select Image {
Reposition Image

1271071 =~ b g
1200 3 627

Call To Action £

i B 3

Show as a media player €

Optional Url Tags

chw=0GY_weldercerticication F { r

Use a Conversion-Tracking Pixel €

Use Existing Pixelsm— ‘r

TheLlegend_Mechanic @ Active

Display link. Leave it empty. By default if you’re using a teespring
url it will add teespring.com automatically and if you’re using a
pretty link its going to display your domain name.

Select your image from your niche folder

Call to action NO BUTTON. If you add a button, it looks too much
like a corporate link. Personally | never use button.

Optional URL tags this is where you will add the variable who will
be pass to your teespring analytics.



Hopefully at this point you will have more than one interest to
target but you also might want to get into serious split testing,
like running multiple ads under the same interest at the same
time.

Adding a variable is the only way you can keep track of where the
sale really came from.

For this example | used: ctw=GY_weldercerticication
But you might have heard other talking about this: ?var= or var=
It's basically the same thing.

First, nobody will see that, this is only for your own analysis
purpose.

You can use anything for the first 3 letters. CTW=, VAR=, TAG=
You can even use 2 letters like: kw=

You could probably use more than 3 letter words but | never
tested it yet.

If one of you experimented it with more than 3 letter just let me
know how well or bad it went for you!

So here’s an easy example.

Let’s say | have 3 different ad running in the same ad group
(interest)

Under welder certification | have a Green border and yellow back,
a Red border and Green back and a purple border with a yellow
back.

I would give each ads their own variable like this



CTW=GY__weldercertification

CTW=RG_ weldercertification

CTW=PY__weldercertification

This way in my teespring analytics each time a sale is made | will
know exactly from which ad it came from so later | can scale it up
even more!

Last, select the corresponding conversion pixel and you’re done!

Well, almost ©

This was for only 1 interest if you have 3 different winning
interest, they will also have their own winning demographics.

So you will need to create another ad for them.
Don’t start from the start; It will create too many campaigns.
Create your ad for your next interest at the AD SET Level.

When you’re done with your first niche you can go back at the
campaign level and start over again with your next niche.

If you have any problem here, just let me know real quick and we
will sort that out.

When you’re done with every niche, click on upload changes.

You will see this confirmation window



Upload Preview

Choose what campaigns, ad sets, and ads wou want to upload.

Campaigns 1 Ad Sets 1 Ads 1

v Change Campaigns

v MEW WELDER_LEGEMD - Phase 2 CTW

Click on continue, facebook will now ad your change to your
facebook ad manager

Here:

[E7 Billing

@ Conversion Tracking

@ Fower Editar Ad Sets  Ads . All Except Deleted v_ View Report | i View History

EI TRl | 1 -L..ﬁla‘t_ys ?\ I Campaign Name 7 I Delivery © | Results 7

| Audiences - - -
0 @ WELDER_LEGEND - Phase 2 CTW o In Review ey -:;:::kE

El Heln Centar

It’s now in review and will soon be approved.



TEESPRING ANALYTICS

Go to www.analvtics.teespring.com

You will be able to get all the data from every of your teespring
campaign.

The interface is easy to understand so | don’t think | need to
explain everything EXCEPT the Variable window.

GET Variable Data

Mote: Orders that have heen cancelled or refunded are not removed from the data below

Total Total Orders Total Shirts Total Conversion

Key Value Views Placed Ordered Rate

CTW GY _weldinggoggles 4 0 0 0.00%
utrm_source retargetingTA, 3 0 0 0.00%
utrn_medium retargetingTA, 3 0 0 0.00%
B 1 3 0 0 0.00%
utrm_campaign TAretargeting 3 0 ] 0.00%
Chwy 5 weldercericicati.. . 3 0 0 0.00%
var Carbonarcwelding 2 0 ] 0.00%
o 3 1 0 0 0.00%

Remember in the power editor when we entered the variable
while you were creating your ad?

This is why it is so important to do so.

Under the Key column you can see our 3 letter acronym CTW
And its value GY_weldinggoggles and GY_weldercertificate

Can you see how easy it will be for you to know exactly where all
your sales came from?


http://www.analytics.teespring.com

When you have this kind of information it comes very easy to
know where to put your money on to scale it up and make your
sale number explode.

You have a clear vision of what’s going on and where!

UPDATES

It took quite a while to have my CTW approved but finally 1 got
them running this morning.

Here are the results so far.

g g 3 F0.BT t"‘
Welding Gogoles @ Inactive 400
0 =o0d
Wield Cluality Assurance @ Inactive 3 $0.50 e" 36
F
Wielder cerification @ Inactive 3 $0.51 V 262

With my initial reach of 250+ | determine that | should test
another image ad (Border color & Background color) because the
green and yellow is obviously not working FOR THIS NICHE.
Maybe it would be the best image ad ever in another niche.

So it’'s not because it didn’t work here that you should never test
it again.

Test, Test, Test!
This is how | edit the image.

| create another image ad just like 1 shown you in the beginning
of this module then | go to the power editor again.

Download your account to power editor.



Now go to the ADS tab and highlight the ad you want to modify.
Then click on select image. Choose your new image.

Upload Changes

Campaigns Ad Sets ,d,,% Ads

B S W4 ‘

Status Ad Hame I]eliue_ry Ad Set Hame Campaign Hame

aD Post. "#UST RELEASED™ Wil Np...  © oo® The Welding Institute - LIS - 21+ Wi Are Welders - Post...
o @ Inactive 9

aO Post: "*JUST RELEASED™ Wil Mo... . Wil quality sssurance - US - .. Wi Are VWelders - Post...

Campaign iz Off

Post: "*JUST RELEASED* Wil Mo... i 4 Gas metal arc welding - US - 21+ We AreWelders - Post...

\R: Post: " JLIST RELEASED™ Wil o, | @ Mactive Welding gogales - LS - 21+ Wie dre Welders - Post...

Campaign iz

=l

[ | @) CTW G ® jctive Welder certification WELDER_LEGEND - Ph...
aO CTWGY ® jctive Wield Guslity Assurance WELDER_LEGEND - Ph...
aD CTWGY o pctive Welding Gogoles WELDER_LEGEND - Ph...

Wiew on Fight Hand side
Headline € Wiew post permalink with comments

WANT OME? CLICK HERE! Open Power Editor with this ad selected
Display Link €

{ASYOU WANT people 10 See [TInyour ad

Image é/——‘ ;
' - | | Select Image

Reposition Image

call To Action @

No Button 2

This time, all 3 interests was too expensive so | will change the
image for all 3 interests but if the ad is working in one niche and
not in the 2 others, | would make the change only to those which
the ad is not performing.

Make sense right?



How about a secret trick of the trade?
I never make changes on a running facebook campaign.

I always duplicate my campaign in power editor and then make
the changes | want then | upload it to facebook.

This way | can wait for my modified campaign to be approved
while the other one still runs and get traffic.

This way | get no downtime in my traffic.

As soon as my new campaign is active | go back to the old one
and | pause it.

If I need to make any other changes | will go back to power
editor and edit the paused one and upload it to facebook and wait
to be approved.

Unless the results you got were pure garbage like $1+ per
website click, at this stage it won’t kill you to get a few expensive
clicks and you won’t stop the momentum of your campaign.

That was a quick trick. You can use it or not ©

What you want to do in phase 2 is to build the perfect ad.

One ad that drives lots of clicks and makes lots of sales.

Always monitor you ROl (EXPENSES VS REVENUE)

Make sure you got 150%+ ROI in phase 2

Also keep phase 2 running until you see a continuous decrease in
your ROI

Here’s a free and easy to use tool to calculate your ROI



https://www.easycalculation.com/mortgaqge/roi-calculator.php

Calculate Rate of Return on Investment (RO}

Initial Investment
S
Return Amaount (Earnings) \l
280

374,58 |
%

Return on Investment ___.:5

In the above example | would have spent $59 on ads and make
$280. Click on calculate and the result would give me an ROI of
374.58%

I think | would keep a campaign like that... you?

Keep monitoring but not too much because it NEVER goes in
straight line it’'s ALWAYS ups and down what you want to look at
it's the general curve over a day or 2.

As long as you got a positive ROI scale your campaign by scaling
up your budget a little bit every day. 10 to 20 then to 40 then to
80.

Monitor your ROI if it goes down for a few hours it’s ok but if it
goes down for the whole day, go back a notch on your budget
and monitor again.


https://www.easycalculation.com/mortgage/roi-calculator.php

If you need guidance, just let me know.

Drop me an email with your questions or if you have the skype
option just log in for a quick chat I'll get you back on track right

away!
This conclude Module 7

See you in the next one!



