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Welcome to my latest report on Smart Tee Targeting. In this 

report I am going to show you how you can use a simplified 

targeting process that will allow you not only to sell more shirts 

but also get cheap clicks. 

The strategies in this report do not apply to Teespring only. 

The strategies can work with any Tee platform that you use.  

In this report I am going to show you a step-by-step formula 

you can use that will make selling shirts easier. 

In the end of this report I am also going to show you a 

loophole that I personally use to get cheap penny 

clicks/engagement without having to worry about spending too 

much money. 

By the end of this report you will have learnt the following. 

 How to simplify your targeting and apply the "Smart" 

formula for your Tee campaigns 

 How to get cheap penny engagement/clicks 

 How to create a targeted campaign that sells 

 The "Daredevil" method that allows me to get cheap 

clicks/penny engagement/shares/sales for fun! 

 

 

In the next section I am going to go through the process of 

using the Smart Targeting strategy. 

 

 

 

 

 



The Smart Targeting Strategy 

Before I go through the meat of this report I am firstly going to 

explain what the Smart Targeting strategy is. 

Smart Targeting is simply simplifying your "interests" for your 

Facebook campaigns so that you target one by one instead of 

using "lots of interests". 

So for example, if you create a Facebook campaign your typical 

targeting process is to use several interests. 

 

 

Here we can see that I have used several interests. The 

problem with this is that this won't allow me to see which 

interest is performing the best.  

A better way would be to use ONE interest and then focus on 

optimising that interest. 



 

 

So how do you utilise smart targeting so you get results like 

this? 

 

 

 

The first thing you need to do is pick a decent niche. 



I am sure you know how to go out there and look for a decent 

niche. 

Here are several tools I use to look for niches so I can get 

inspiration. 

 Pinterest 

 Instagram 

 EBay 

 Teescover.com 

 Teeview - http://teeview.phatograph.com/ 

 

My ultimate favourite research tool has to be Audience 

Insights. This very tool allows me to find the "hungry" buyers 

and see exactly the WINNING interests that will allow me to 

create profitable ad campaigns for my T-Shirts. 

https://www.facebook.com/ads/audience_insights 

 

The first thing I am going to do is pick a niche so I can 

demonstrate this for example purposes. 

In this case the niche I am going to focus on is "bodybuilding". 

The first thing I do is head over to Google and type in this 

keyword and see what comes up. 

 

http://teeview.phatograph.com/
https://www.facebook.com/ads/audience_insights


 

 

We can see that over 39,000,000 results show up. 

This shows that this is a very popular niche. 

The next thing I do is head over to Facebook and see how 

many different pages there are for this niche. 



 

 

Next I am going to see what kind of shirts people wear in this 

niche. 

A simple search on Google gives me the following information. 

 

 



 

 

 

As you can see there are various different shirts in this niche.  

If we head over to Pinterest we can also see that there are lots 

of shirts towards this niche. 

 

 



Assuming you have decided on the type of shirt you are going 

to sell the next thing to do is start planning your Facebook Ad 

campaign. 

This is the most important part of your Smart Targeting. This is 

where you need to pay careful attention - if you do this wrong 

then this could mean your ad campaign will fail. 

Here are examples of some body builder shirts. 

 

 

 

 

 



 

 

 

 

 



If I was to promote the above shirts I would apply the Smart 

Targeting strategy. 

So the first thing I am going to do is head over to Audience 

Insights. 

https://www.facebook.com/ads/audience_insights/ 

The next thing you need to do is decide on the country you are 

going to target (in this case USA) and simply enter ONE main 

keyword that relates to your niche - i.e. Bodybuilding. 

 

 

The first thing you to note from this is that there are 48% of 

Women and 52% of Men that are interested in this niche. 

Therefore, this tells me that when it comes to selling T-Shirts 

both males and females would be interested in the shirts 

(provided the shirt is aimed at them). 

 

The next thing I do is head over to "Page Likes" and see what 

comes up. 

https://www.facebook.com/ads/audience_insights/


 

 

 



At this stage we do not have enough data or know anything 

about our audience. However, look at this data we can see 

keywords that come up that relate to our niche. 

These keywords are:- 

Bodybuilding.com 

Rogue Fitness 

Critical Bench 

Flex Bodybuilding 

 

Therefore, the next thing I am going to do is take off the main 

keyword - bodybuilding and enter the above keywords and see 

if they appear on Audience Insights as "interests". 

As you can see entering these keywords has given me more 

data under "page likes". The main thing you need to know is 

that if your page has an affinity of over 15 then you should 

consider targeting it for your ad campaigns. 

Here we can see the potential "interests" we can target. 



 

 

I have noticed that if you target these interests "one by one" 

not only does the Affinity number change but also other related 

pages appear for your niche. 

This is what happens when we enter these "interests" on their 

own. 



 

 

 

 

Here you can see I have entered the keyword "Flex 

Bodybuilding magazine" and the Affinity score is over 133! 

This is huge and this interest is worth targeting. 

We can also see that the audience size for this keyword comes 

up to 150k-200k. 

 

 

 

 



 

 

For the keyword "rogue fitness" we can see that the 

demographics shows that over 68% of men are mainly popular 

for this keyword. Furthermore, I can also see that the audience 

for this keyword comes to 700-800k. So it makes sense to 

target "males" only for this keyword. 

When we do that this is what happens. 

 



 

 

The audience size changes to 450k-500k which is more 

targeted. 

We can also see that the Affinity is over 45! 

 

 

  

 

 

 

 

 



Here is another keyword - "critical bench". 

 

 

 

This keyword has also a very high Affinity.  

In this case we can already see that these keyword interests 

that have very high affinity are going to be our MAIN interests 

that will comprise of hungry buyers wanting to buy your shirts. 

I cannot guarantee that interests that fall under this category 

will always mean people wanting to buy your shirt but this 

method is a much better way of targeting then any other 

method. 

In the next section I am going to show you how to go about 

setting up your ads based on your Smart Targeting interests. 

 

 

 

 



Setting up your Ads 

Once you have made a list of the main interests you wish to 

target (I recommend have at least 5-6 interests that have a 

high affinity), the next thing would be to make sure you have 

your conversion tracking pixel and retargeting pixels ready. 

If you do not know how to set up a conversion tracking pixel 

you can always consult Teespring University group where there 

are a ton of free content that shows you how to do this. 

Once you click on "create ad" the next thing you should do is 

select the type of ad you are going to run. 

 

 

 



In this case the type of ad I am going to run is "boost post" i.e. 

Post Engagement Ad (not to be confused with "boost your 

post"). 

 

 

Here the first thing I am going to do is run the ad for "Rogue 

fitness". We have already done our research on this interest 

and therefore, I am going to target males from the age group 

25-65.  

The next thing we are going to do is set a budget. 

When it comes to budgeting I have been testing this and have 

set budgets from $10-$25.00. 

However, over the last 6 months I have been using a $5.00 

starting budget on my ads and I have found that this is just as 

effective as a $25.00 budget. 

Because I am based in the UK I set my ads from midnight so 

that the Facebook algorithm takes this into account and runs 

my ad accordingly. 



The timing of your ads is crucial because if your ad goes live 

before midnight (in the middle of the day), you might have a 

better response the following day. 

 

 

Where it says Ad Set Name make sure you name it the same 

as the interest you are targeting. So for example, in this case I 

am going to call my Ad set "rogue fitness". 

 

 



 

 

The next thing to do is enter your URL Tags (this is optional but 

great for tracking purposes). 

Then enter your Conversion Tracking Pixel - this is the pixel 

that will track your sales. 

The next thing to do is create your ad and then wait for it to be 

approved. 

 

For the other interests you do everything the same - i.e. create 

the ad the same format. However, when creating your ads 

make sure you create 1 Ad for Each 1 Ad set. 

So for example, for the keyword "rogue fitness" we create one 

ad. 

For the next keyword - i.e. critical bench we create another ad 

set. 



Make sure you click the "create similar" ad button when 

creating the ad so that it keeps all the settings the same 

except for the "interest" section that you can change. 

 

 

 

 

You also need to make sure that you click on "change Ad set" 

and then scroll to "create new ad set". 



 

 

This will then set up your ad in a separate ad set. 

 

So for example, you will then end up having something like 

this. 

 

Ad Set 1 - Interest 1 (Rogue Fitness) 

Ad Set 2 - Interest 2 (Critical Bench) 

Ad Set 3 - Interest 3 (Flex Bodybuilding) 

Ad Set 4 - Interest 4 (Bodybuilding.com) 

 

By doing this you are applying the Smart targeting strategy. 

Here is a simple formula I use. 

 

High Affinity Niche Page + INTEREST = PPE Ad 

 



In the next section I am going to reveal a crazy "loophole" you 

can use to get penny clicks, lots of organic shares and sell even 

more shirts. 

This "trick" is going to be revealed for the first time in this 

report. 

Are you ready to learn this trick? 

 

Please head over to the next section where I will reveal this 

trick. 

I call this the Daredevil Method. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



The Daredevil Method - 

How to use a simple 

loophole to get penny 

engagement/clicks 

 

 

 

I use this method as an emergency or when I think I need to 

spread my shirt to widely across Facebook to lots of users in a 

short space of time. 

The first thing I do is make sure I use all the principles I 

discussed in Smart Tee Targeting. 

The next thing you need to do is again focus on the niche you 

wish to use. 

For this example, I am going to focus on the pit bull niche. 

The first thing I am going to do is head over to Audience 

Insights and use the Smart Targeting strategy of looking for 

the main 4-5 keywords I can target one by one. 

In this case I have identified the following keywords that have 

high affinity. 

 

Positive Pit Bull 

unexpected pit bull 

pitbullsorg 

 

 



The next thing I am going to do is apply the Dare Devil 

method. 

This simply involves adding 4 English speaking countries that 

will have POTENTIAL buyers. 

What are these 4 countries? 

United Kingdom 

Australia 

New Zealand 

Canada 

 

These 4 countries will have potential buyers that will want to 

buy your shirt REGARDLESS of shipping! 

I have sold shirts to these countries. 

Here is PROOF! 

 

 

 



 

 

 

So what happens when we enter these countries on Audience 

insights? 

Does the affinity change? 

 

 

We can clearly see here that the affinity now is well over 400. 

This is extremely high which means we should be focusing on 



targeting this keyword along with the 4 countries we just 

entered. 

 

 

For this keyword we can see that over 3% of our audience is 

based in Canada. 

 

 

 



For the keyword "the unexpected pitbull" we can see that this 

too has a very high affinity once we enter these 4 countries. 

 

 

 

However, it would make sense to add these countries if your 

Facebook audience is from all over the world. In the case of the 

movie niche this is quite common. 

For example, sometimes what I do is enter the main keyword I 

wish to target and then the name of the "top countries" that 

would be interested in this niche. For example, if I type in 

"Divergent series" as a keyword on Audience Insights I can 

already see that there is interest from these "top countries" 

also. 

 



 

 

Since we are mainly targeting English speaking countries I can 

already see that Australia, Canada, and United Kingdom is 

listed on there. 

In this case we can enter these countries and also our interest 

we wish to target. 

 



You should also notice that if your audience ever hits over 1 

million you can still go ahead and target your keyword. 

I have found that this is a LOOPHOLE. If you enter other 

countries and target in MILLIONS you can still get great 

engagement on your ad, lots of shares and of course lots of 

sales! 

Here are stats from a recent campaign I did. 

 

 

This campaign had 200% ROI - And you can clearly see I used 

the Daredevil method on this. 

 

So just to summarise and make it clear this is what you need 

to do to apply the Dare Devil method. 

 

1. Choose a niche for your potential T-Shirt 



2. Look for high Affinity pages - use Smart Targeting method 

on Audience insights and find 4-5 main keywords you wish to 

target. 

3. Target the following English speaking countries for your 

niche. 

USA, Canada, Australia, UK and New Zealand 

(You can choose other English speaking countries too but I 

focus on the ones that would contain my audience for my 

niche). 

4. If your audience is over 1 million you can still run your ad 

 

 

I hope you enjoyed this report. I have also a special bonus 

video section where I have several videos where I expand on 

the strategies discussed in this report. 

 

I also have a FREE webinar on 10th June 2015. You can sign up 

to the webinar by heading over to  

https://attendee.gotowebinar.com/register/345862854125263

9746 

 

Please head over to the bonus section for my free 

complimentary videos on Smart Tee Targeting. 

 

 

 

 

https://attendee.gotowebinar.com/register/3458628541252639746
https://attendee.gotowebinar.com/register/3458628541252639746

