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action in any way, and regardless of your interpretation of the advice. You further
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resale rights or private label rights granted when purchasing this document. In other
words, it’s for your own personal use only.
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Welcome and thank you for purchasing this amazing guide. After a few
minutes of reading, you’ll know you received a great deal. This method
has been tried, tested and proven to return results! We made this guide
as short and concise as possible without skipping any detail. So let’s get
toit!
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Introduction:

Many marketers approach CPA marketing with this
concept:

Traffic---—-> Landing Page---—> Offer---—>
Affiliate Network---->Commission

Not only is that process exhausting, but also more risky. As marketers,
we aim for the lowest risk possible. This strategy is mu@)m,ore simple,
with an approach such as:

Traffic -> Com@ﬁssmn

Making this strategy perfect for markete @ho don’tlike: creating
landing pages, finding new angles, ?sales copy, dealing with
affiliate networks, picking offers % the other tedious work needed
to prepare an offer. That’s ever@we right?

Strategy Overview: Y @&I be sending tons of cheap traffic to various
CPA offers optimi managed by a company called YTZ
International. inaln goal is to find the cheapest human traffic and
optimize it for the best ROIl. YTZ monetizes over 200 different countries,
so there are plenty to choose from. In short, you’ll be turning every
advertising S1 into $2+ commission.

Requirements: Free account with YTZ international. Free account with
Voluum tracking. Free account with DNTX, Zeropark and 50onRed (to
start out with, more later on). At least $500 to start buying traffic.
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Method:

Step 1. Create a publisher account with YTZ International.

www.ytz.com/signup

E —

INTERNATIONAL

HOME PUBLISHERS ADVERTISERS RESOURCES CONTACT Us SIGN UP

New Publisher Sign Up
Login Details

Email *

A valid email address

Password *

Min. 5 Chars Confirm password

Contact Details
—_—

It may take a couple days to get accept%{bﬁ% you shouldn’t have any
issues. (Skip to step 3 while you wai \

Step 2. Create a campaign. O

Once you get accepted, | '%nd create a new campaign.

°

Y|T|Z)

@ [ ol &

Dashboard Reports Campaigns Tracking Account

S% Requested Links Sel ect

== Create Campaign L 4

Top Performing Verticals

Traffic Type Vertical Platform Status Date
1. Sweepstakes

No redirects to display
2. Downloads
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http://www.ytz.com/signup

# Create Campaign

Choose the options selected.

Select Trafflic Type

Pops Direct Nav
x | Direct Nav Direct Nav (Direct Navigation or Domain

Display traffic) are ads that redirect {or pop) off
o parked domains. No illegal Sites.

Emall

Search Examples

Zeropark
Affiliate Network Redirects DNTX

Incent 7/ Content Lock

| acknowledge and agree that “Traffic Type” must be accurately represented as per [erms of

- Service

Without limiting the generality of the foregoing, | acknowdedge and agree any fallure to select Direct Nav
in connection with my provision of Direct Navigation type traffic will be a breach of the Terms of Service
and may result in LEGAL ACTION against me and/or withholding and/or recovery of all payments made

o

~\

# Create Campaign

Choose Run of Network.

Select vertical

%] Run of Network Top Performing Verticals
Choose Vertical .. Swespsiakes
2. Dovmioads
3. Mobile {Android / 10S)
4 Software (PC cleaner / Antivirus)
5. Dating

| acknowledge and agree that | musl accurately represent the "Verical” type as per Terms of
—' Senvice
Without limiting the generality of the foregoing, | acknowiedge and agree any fallure to select "Adult” in
connection with my provision of Adult type teaffic will be a beeach of the Terms of Service and may
resulf in LEGAL ACTION against me and/or withholding and/or recovery of all payments made

& Prev Step NextSlep =

Select yes to tracking by domain names on the next screen.

Now wait until campaign is approved.
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Step 3. Open advertising account with Zeropark and DNTX
This shouldn’t be hard.
www.zeropark.com

Zeropark manually verifies new accounts, so be available for
verification. Also, you need at least $200 to fund your account,
don’t worry you’ll see results with that $200.

Q) zeropark

Register

***The minimum top up amount is now $200.

***Each account will be manually verified. Please make sure to provide a working telephone number that our account managers can reach you at.

First name* Last name* Company Name*

Email* Phone* United States . SSN /TAX/ VAT ID

Password* Repeat password* Address, first line *

How did you hear about us? (Add comment) Address, second line

Promo code City* Postal/Zip code* State/Region*
Bestlime tojredchyous (UTC-05:00) Eastern Time (US & Canada)

www.dntx.cq
DNTX shouldr?t be hard either. Their minimum deposit is $50, but
| recommend you start with at least $100. The more the better.

DNTX.com

Create your free DNTX account

Why should you FirstName®
choose DNTX.com? e
+/ Intuitive Self-Serve Interface
 State Of The Art Reporting Colpany:
+/ 1 Billion+ Clicks Per Month
/ All The Targeting You Need Email®
+/ Brand-Safe Traffic
/ Free & Instant Account Setup Voucher Code: Invalid
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Step 4. Open Voluum account. (Start with the free account.)

Www.voluum.com

UIATE

"* VOLUUM g’zﬁuﬁﬁn

OLD SPONSOR 2015

Welcome to Voluum!

You'll need a paid account as you progress with this method.
Step 5. Create a campaign in Voluum.

First, we need to set your postback URL in'Y Qogln into your
Voluum account and click on the settings icon then select the
setup tab.

" VOLUUM o Upgrade ﬁ Knowledge Base ? Tutorials Q:Q Support ﬂ Feedback Q

Profile Password Contactinformation Referral program  Subscriptions  Invoices Domalnsm Conversion upload Root domain

Setup

Scroll down to your server- toc%‘erver postback URL.

0 Server-to-server postback URLs are the most secure and reliable method to count conversions. Use
the URLs below to pass conversions from affiliate networks. To get your postback links working you
have to:

1. Include the {clickld} token in your offer URLs. For example, you can add ?subid={clickld} to the
offer URL, to have the click ID passed to the postback via the subid parameter on the affiliate
network/advertiser side

N

Copy-paste the postback URL to your affiliate network panel. Make sure to replace the tokens with
affiliate network-specific tokens. The following is what your postback URL would look like on a
HasOffers based network:

xxxxx.trackvoluum.com/postback?cid={aff_sub}&payout={payout}

Consult the affiliate network documentation or support to find out which tokens you should use to pass
back click ID and payout. The payout parameter is optional, if you do not use it, you can manually
specify the payout in the offer configuration. Do not put these URLs or any of the tracking pixels /
scripts in your landing pages.

Postback URL http:/Dackvoluum.com!postback?cid:REPLACE&p: Lé] Clipboard

Secure postback URL  https:/[_—Rirackvoluum.com/postback?cid=REPLACES; [[[E[JELSLEL

Default server-to-server postback URL in Voluum

http://???7? trackvoluum.com/postback?cid=REPLACE&payout=0
PTIONAL&txid=OPTIONAL

Page 7


http://www.voluum.com/

Copy your link.

Paste it into the YTZ postback link section.

Y|T|Z

@ W ol &

Dashboard Reports Campaigns Tracking Account

- -

Post Back URL

Entering a post back URL allows us to fire a server to server pixel on your conversions.
Available parameters are: {SUB1} {SUB2} {SUB3} {SUB4} {SUB5} {REVENUE}. Case
insensitive.

Add a Post Back URL
This will fire your server to server pixel on all conversions on your account. If a conversion is from an
offer that has an offer specific post back url setup, the conversion will instead firing using that specific url.
Target: Account v

Protocol: hitp:// v

Post Back URL™ | 197272 trackyolum.comvaostback?sid=(SUB1pay out={REVENUE}

Qe

IMPORTANT!

Insert {SUBL1} after cid=
Insert {REVENUE} after payout=
Delete &txid=OPTIONAL

(See pic above)
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5.1 Setting up campaign in Voluum.

Return to your Voluum account and select add affiliate network.

‘ VOLUUM © Uporade [ Knowledge Base  ? Tutorials ) Support D Feedback [Eell +]

(3« Campaigns [ Landers §E Offers @ Country & Traffic sources ﬂ PNTETREIICEE ] Browsersy ] 0Sv L[] Devicesy % ISP/Carrier @) Conversions @) Errors

Today \l C Refresh N Chart
Fist 4 b Last * New affliate network ¢ Edt | B Duplicate 2y ExportCSV & With trafic -

Afiiliate Network Visits ~ Conversions Revenue F New affiliate network Cancel »

Oh dear... No search results have been found in response to your search criteria i i
Name | YTZ Intemational

Append click ID to offer URLs
Accept duplicate postbacks @

Only accept postbacks from white-listed IPs @

Q

Do the same for DNTX via the tr urce tab. Zeropark does
not need to added, since Vquuﬁ§o ns them.
Q

‘ VOLUUM © upgrade [ Knowledge Base 2 Tutorials ) Support B Feedback

(5« Campaigns [ Landers §% Ofers @ Country §L Afiliate networks 7] Browsersy [1 OSv L[] Devicesy % ISP/Carier @) Conversions @ Errors

Today Ml C Reiesh Ml N crart

Traffic source Visits » Conversions Revenue Profit ~Newdtraffic source

Oh dear... No search results have been found in response to your search criteria
Name DNTX

Postback URL @

Available URL tokens
+ (exemalid} ] + (payout | + fvart} | + fvar2} | + fvar3)

Pixel Redirect URL @
ﬁ Advanced v
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Now select create a new campaign.

‘ VOLUUM © Upgrade [l Knowledge Base P Tutorials ) Support D Feedback [Eedl

[CAELNETIEN [=] Landers §§ Offers @@ Country s Traficsources §L Afiliate networks [ Browsersy [ 0Sv L[j Devicesy % ISP/Carrier @) Conversions @) Errors

Today \Ql C Refresh N chart

Campaign Conversions Revenue F New campaign

Name @ DNTX-Norway - YTZ RON
Oh dear... No search results have been found in response to your search criteria Campaign URL @ ID will be available after saving the campaign
Trafiic source DNTX

Country @  Norway

Costmodel @ ) Do not track costs CPC CPA  @® Auto
Redirect mode @ ® 302 Meta Refresh Double Meta Refresh
Q Advanced v

¢ Default paths ©

Path 1 Direct Linking ¥/ Path weight @ 100 m x

Offer Weight

+ et

+ Add Path
+ Add Rule »

Total 0 0 $0.00 $0.00
b4

I'll be sharing a campaign th&as always made me money to get
you started. /%
X

For this campaign gr you'll be tracking Norway, Finland,
Malaysia and Sin@re.

A~A
Create a separate campaign for each country.

| named the first campaign in Voluum, DNTX-NORWAY-YTZ
RON.

| always nhame my campaigns so they are easy to find and
segment because you'll be creating many campaigns.
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Select Direct Linking then select New Offer

New offer

Name YTZ - Norway - YTZ Link
URL @ hitp://12345 xxxIshieldredir.com/?&cid={clickid}&s2={

Available URL fokens
e
-—

~
+mm ) \~
)

Country v

Affiliate network YTZ v

Payout @ '@ Auto Manual

v Save xCancel

Insert your YTZ camp "}i;nk (You get this after your YTZ
campaign is approve%)?éur campaign link will be used for
all countries becau Z redirects traffic to specific offers
based on the de country (country redirect). The only
time you'll n new campaign link in YTZ, is when you
use a different traffic type. So you can use the same link
for all the countries you test with Zeropark and DNTX.

http v.‘-ldredlr com/?&s1={s1}852={s2}&s3={53}854={s4}&s5=(55)
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{clickid} has to be the first sub id {s1} for tracking to work properly!

| also track the IP address in YTZ just in case. Voluum will
automatically track everything else.

(See offer pic above)

Save the offer.

Now copy your Voluum tracking link. .
Campaign URL @ | http: -ackvoluum.com/9eef44a-afde-479-93 |
Traffic source DNTX Y
Country @ Norway v
Cnct mnrdal € Nn nnt trark rncte [ =] rPA Unfn
Step 6. Set up campaigns in E?band Zeropark.
Again, the key to this strategyXs to send traffic from different
countries then optimize th r the highest ROI. The most

important part in findingyprefitable countries is your data. Start
with one or two trafficéfp ces and master them. This campaign
will generate revenqg, s well as get you familiar with this method

and analyzing d{@

YTZ monetizesall types of traffic: search, banner, pop-ups, pop-
unders, mobile, direct navigation, email, SEO, dating, you name
it. To start out, we'll be focusing on direct navigation as it tends to
have the highest conversion rate on cold traffic.

Create a new campaign in DNTX.
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DNTX.com Your Campaigns ~ Start A New Campaign  Funding

Campaign Name: New Campaign ( for YTZ CPA offers) |

Ad Type: Zero-Click (PPR)

Device Targeting: Desktop Desktop: Yo
Mobile: Yo
Tablet: Yo
Campaign Type: SON: ,:
Keyword: Keyword Campa
Categories: Category campaigns lets you target traffic categorie

N
o

Leave those options as is.

Dayparting:
Oh 1th 2h 3h 4h 5h 6h 7h 8h 9h 10h 11h 12h 13h 14h 15h 16h 17h 18h 19h 20h 21h 22h 23h
v v
Mondays v v v v v v
Tuesdays v v v v v
Wednesdays
Thursdays
Fridays v v v v v v
Saturdays
Sundays

Accuracy + 15 mins. Hours are inF’ierver Time: UTC 14:24]

| usually manually start and stop my campaigns, but you can set
up day parting if you want. Select the times and days as shown
above if you are in the central time zone. | had the best ROI
MONDAY-SATURDAY from 12:30am-7am central standard
time. For example, it would be around 8am-2pm in Norway,
9am-3pm Finland, 2pm-8pm Malaysia and Singapore. (See pic
above) However, with new countries you should run your
campaign as
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long as possible throughout the day for a week for good data, so
you can optimize effectively.

Traffic Category: Non Adult

Budget: This feature allows you to set a daily budget cap for each campaign. Your daily spend for the
respective campaign will not exceed this amount
Budget Cap
Daily Cap for this Campaign: $ 25
Spread traffic evenly over the daily
Date Sting:
Dayparting:
»
Next set your daily budget. | recomme 5-50 to start so you

can gather some data and see wh{’@, nverting the best. (More

info on this later) Q)
Sx

O\

Step 2 of 4 — Targeting Settings

Campaign Name: New Campaign ( for YTZ CPA offers) Non Adult, RON, PPR, Desktop

Tablet Options: Include Tablets
Countries: F:nland.
Malaysia
Norway
=2 Singapore
—

De-select “include tablets” and target Norway, Finland, Singapore,
and Malaysia. These were my control countries
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DNTX.com Your Campaigns Start A New Campaian Funding

Malaysia, Norway, Finland, Singapore

RON Your bid per  Ave erage  High Bid : ""mj‘ Target URL
Malaysia: Redire Bid 2 2 F sbid tracking use [sourceid] as parameter in the URL
4
Trafh
RON ur bid pe Average  Hiah Bid + - | Target URI
Norway. Redirect Bid e ' For subid tracking use [sourceid] as parameter in the URL
# S0018 $0198 22315 hitpu trackvoluum com/m. *
raffi
N bid 1 Hia .| Target |
inla R b For subid t meter | RL
4
| ratf
N bic 1h . s | 121G
Singapore: Redirect Bid 75 " For subid tracking use [sourceid] as parameter in the URL
4

\

Start with a bid that is slightly higher than t Qinimum bid, otherwise traffic
will be really scarce (ignore the High Bi aste your Voluum tracking link
from the previous step. Complete!

Create separate campaigns@g&r’ each country. This will make
things easy to manage\z%

You can set the sam Ql;%oaign in Zeropark. Zeropark has much more
traffic available, m %ecifically poor traffic that you'll have to filter
through (don'’t s easy). However, Zeropark is a goldmine once
you have your paigns optimized. I'll go over optimization next.
Now you have one campaign that will generate commissions.

To sum this section up: you are creating campaigns in DNTX and Zeropark,
sending traffic from the 4 countries | gave you. All traffic is being sent to your
YTZ campaign link. From there you just wait for conversions to come in then
optimize, repeat and scale.

Target whatever countries you want to test at any time. You have
over 200 to choose from. There are so many possibilities here to
make easy money with this CPA method.
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Optimization:

Take a look at one of my weeks. (11 days to be exact)

Y|TZ

@R ] = (ol &

Dashboard Reports Campaigns Tracking

Country Visitors RPM [
TOTALS 509849 $9.79
us 160531 $8.65
NO 31689 $26.74
FR 59462 $11.18
AU 25978 $15.52
SE 20743 $17.46
Fl 12990 $24.86
CA 26395 $9.56
BR 59317 $2.79
IE 10518 $11.35
SG 7422 $13.43
MY 2341 $9.60
IN 20873 $3.33
PL 12093 $4.68
XX 5888 $5.78
ZA 2456 $11.54
DK 2370 $8.68
GB 8693 $1.84

(Sometimes YTZ reports a c@as XX or AA, make sure you coordinate your stats with your tracking.)

When trying
and RPM.

RPM= revenue per thousand visitors
CPM= cost per thousand visitors

It should be obvious that you want a high RPM and low CPM.

So, YTZ is paying me $8.64 for every 1000 visitors | send from the
US. My job is to make sure that | pay less than $7.00 for those
thousand visitors or $.007 per visit, so that | have a reasonable
profit.

One thing to know is that YTZ only tracks unique visitors, so there
will be a discrepancy between your tracking stats and YTZ report.
| found that the average was 10-15%
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Revenue
$4,991.11
$1,387.94
$847.30
$664.93
$403.08
$362.13
$322.99
$252.41
$165.65
$119.41
$99.67
$80.06
$69.54
$56.64
$34.04
$28.34
$20.56

$16.02

ize cost, the two most importatnt factors are CPM



Next, optimizing traffic.

Landers §& Offers @ Countryv gL Afiliate networks % ISP/Carrier @) Conversions [~] Browsersy [ 0Sv L[] Devicesy -o IP [# Referrer Variables v

Optimizing traffic is very easy with Voluum, after you have a
decent amount of data. The key areas that you want to look are:

Hours of the Day
Days of the Week

Browser Type Q) .

These are the most common parameters you c@ér with most traffic

sources. Q)
Now, take a look at my stats from a very a@ campaign | ran. (Norway)
O

Hour of day Conversions Revenue
8y 02:00-02:59 53 1 $3.53 $1.21 $2.32 §0.0228 189%  192.42% $0.0666 $353
&4 09:00-09:59 65 1 $3.55 $1.49 $2.06 $0.0229 1.54% 138.70% $0.0546 $3.55
84 05:00 - 05:59 72 1 $3.54 $1.61 $193 $0.0223 1.39%  120.19% $0.0492 $3.54
84 03:00-03:59 86 1 $3.53 $1.96 $1.57 $0.0228 1.16% 80.04% $0.0411 $3.53
B 22:00-2259 1 0 $0.00 $0.21 ($0.21) $0.0188 0.00% -100.00% $0.0000 $0.00
& 15:00- 15:59 23 0 $0.00 $0.32 ($0.32) $0.0139 0.00% -100.00% $0.0000 $0.00
B 21:.00-2159 22 0 $0.00 $0.40 (50.40) $0.0183 0.00% -100.00% $0.0000 $0.00
B 20:00-20:59 29 0 $0.00 $0.45 ($0.45) $0.0156 0.00% -100.00% $0.0000 $0.00
& 14:00- 1459 27 0 $0.00 $0.57 ($0.57) $0.0212 0.00% -100.00% $0.0000 $0.00
& 19:00- 19:59 37 0 $0.00 $0.64 ($0.64) $0.0174 0.00% -100.00% $0.0000 $0.00
& 23.00-23:59 23 0 $0.00 $0.69 (80.69) $0.0301 0.00% -100.00% $0.0000 $0.00

Notice my conversions came in the morning hours. If | ran this
campaign for a week, | would definitely see an hourly pattern that
| could capitalize on. Also, notice the non-converting hours as
they provide insight on other countries in the same time zone.
Remember, your data can often times be used for other
countries.
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In Zeropark, you have the option to manually bid on targets. This
Is great, but also time consuming when you have a larger
campaign.

Availables @ Bought® @  Spends ©@ Convv ©  Payouts © Avgbid® Topbid® BPO Your bid @
quebec-new-wfonMs4C 758 59 $3.04 1 $3.54 $0.0515 — — 4 0.051 AV
mike-hop-XBLiM%aJ 7 1 $0.02 1 $3.53 $0.0165 — — €/ 00165 A W
xray-syn-zUh809Fb 408 2 $0.05 1 $3.53 $0.0225 — — [€/00225 AV
victor-tub-9VbNdko0 30 1 $0.02 0 $0.00 $0.0239 - — Aufo
delta-use-Fd7t210G 1 1 $0.02 0 $0.00 $0.0160 - - Auto

o
After you have gathered data, you can simply@kb Zeropark
and cut the losing targets. o

Important! As soon as you find a patteriyd/our data, implement it
into your campaign and stick to it untidfails or you find a better
pattern from your data. | found week or two of data (over
10,000 visitors) patterns form¢allgwing you be to create a precise
campaign and eliminate Ioss%.\

Q‘Z’@
S
Q&
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Scaling:

There are two types of scaling, Vertical scaling and
Horizontal scaling.

With vertical scaling you simply increase your campaign budget to
get as much traffic as possible. This type of scaling is best used
when you’re optimizing landing pages and other back end areas.
Since we are only optimizing the traffic, vertical scaling is not the
most effective.

In my own experience when trying to vertically scale a campaign
with this method, | found | was actually buying all tiie traffic | was
optimizing against. There won'’t be a plethora of #caffrc for every
country and buying it all won’t necessarily mak u the most

money. \@

With horizontal scaling you take an optiig campaign and run it
across many traffic sources, keepingblmilar budget per
campaign. This allows you to ge se traffic.

For example, say you have asi,mpaign that gets the most
conversions Monday thru Fh days between 12pm-4pm on

desktop computers wit ome browsers..etc. This data is not
limited to the one soufed because this is data about internet
users in that specifi€ gountry. This campaign will more than likely

perform the szge@n a different traffic source.

| found it easier'to maintain a $20-$50 a day profit campaign (per
country), than trying to get $200-$300+ a day profit campaigns.
Not only do such campaigns require a much higher budget, but
also if the campaign goes bad you are left with a big loss, which
has happened to me.

| became satisfied with $20-$50 a day because it would only take
3-5 optimized countries to hit $60-$250 profit overall per day with
minimal risk.
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Traffic Sources That Work:

DNTX
Zeropark
Popads
Wigetmedia
50o0nRed
Media Traffic
Revenue Hits
AdOn Network
. Traffic Match
10. 7 Search

11. Affinity (In-domain ads) (J .

CoNoOhwWNE

12. Infinity Ads

13. Trellian (I've done limited testing with thié\@&ork
14. eDomz (I've done limited testing with th% network)
15. CPMoz (I've done limited testing wit \Ph S network)

These are just a few good ones, bl@n’t them all at once. That

would be a costly mistake. @\

Dating Networks To Sign-upb

Slut Roulette
Live Free Fun
Catholic Soulmates

PinkWink Lesbian Dating

SeniorSoulmates.com

OutPersonals

N o g &~ wDdhPRE

CharmingDate

Page 20


http://bit.ly/1z5U3kl
http://bit.ly/1On3h4J
http://bit.ly/1GzuGzp
http://bit.ly/1IU5f94
http://bit.ly/1GWbf28
http://bit.ly/1ylmBLV
http://bit.ly/1JzIVmb

Other CPA Networks To Promote:

Here is a list of other CPA networks, sign up and look for dating
websites to promote and apply to the method.

WWW.Cpaway.com
www. peerfly.com
www.neverblue.com
www.markethealth.com
www.cpalead.com
www.adworkmedia.com

o unhwnNRE

Some Countries That Work:

Norway
Finland
Singapore
Malaysia
Sweden
Australia
Canada (mainly with Zeropark)
France
Belgium

. India

10. Braazil

©ONOOOAWN R

Again, this a very small list of countries that are profitable. Simply
test any country you choose.
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http://bit.ly/1DzlhoT
http://bit.ly/1y9WJ5G
http://bit.ly/1cmNEMX
http://www.markethealth.com/
http://bit.ly/1cmNLbi
http://bit.ly/1yhFcIq

Common mistakes:

The biggest mistake | ran into with this method was managing my
overall budget. 1would set a daily budget of $100, then suddenly |
would get a good amount of conversions and my ROI skyrockets.
So the next day I'd be excited and raise my budget to $500-$600,
but the results weren't as expected. The next day I'd lowered my
budget to $50, | kept repeating this pattern for a couple weeks,
until 1 was losing too much money. | got back on a consistent
budget and followed my data accordingly. That's when | started to
see a consistent ROI.

Key Lesson: Follow your data, even when you have really good
days. Your data (best conversion times, browsers, countries, etc.)
Is your money. Be consistent. If you're fluctuating your budget
constantly, then your data will give you bad patterns that will cost
you!

Another common mistake is, cutting new countries too soon. In
the beginning, | was testing many countries and if a country had
no conversions after the first day or two, I'd cut it. Itjust so
happens that my testing days were the non-converting days for
that country.

Key Lesson: Run new countries consistently for one week. | also
noticed that | didn’t start seeing conversions until after 800-1,500
visitors.

Advice:

Here's a little advice before | send you off.

» Stay in contact with Kate Porter the Account Manager for
YTZ.

» Make a monthly budget, and STICK TO IT, as YTZ pays
NET30.

» Remember, small gains add up to large gain.

* Only test new countries when have 1-5 working countries,
this will help you maintain your set budget.

= Don't give up on this method, but do not cling to a country
that is inconsistent and costly.



Conclusion:

Create a publisher account with YTZ

Create an account with Voluum for tracking

Create advertising accounts with DNTX and Zeropark
Create campaigns in YTZ, Voluum and DNTX

Set up post back URL

Run campaign for one week

Analyze data to find patterns to implement into campaigns
Optimize campaigns

Scale horizontally by finding more traffic sources to run
optimized campaigns on.

10. Continue to analyze and optimize Q .

11. Test new countries \‘})

12. And of course repeat (6-10)
&

After one week you'll have enough d start optimizing your
campaign. Test different countries e consistent. This is the
key to success with this methogh XOu WILL see results, if you
follow this guide. You'll have days, good days and bad
days. Its all part of online makketing.

©CoNoO,rwWNE

Well, thanks again fonQégchasing this guide. You should
definitely make yOL{%fnoney back and more. Good Luck! Go
make some eas hey.

Extra Note: &
If you need a valid copy of CPVLab, please email my friend
at alanmaniO5@gmail.com, he has a nulled latest copy ©

If you have any issues with this method, need help
or advice email: support@bluoogle.com
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